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Overview 
• Introduction 
• Writing 
• Publishing 
• Marketing 
 
 
 
Writing excercise*  
1. Writing a summary 
2. Discussing the summary 
3. Taking in feedback 
4. Exchanging information 
5. Introducing your neighbour 
 
 
 
 
 
 
*developed by Dr. C. Struijke 
1. Writing a summary 
• Take 10 minutes to write about your research 
(summary).  
• Aim to write it such that it is clear to an educated 
lay person. 
 
 
 
 
 
2. Discussing the summary 
• Pass what you have written to your neighbour (preferable 
someone who is not from your department). 
• Read your neighbour’s research description.  
• Give your neighbour feedback on the text. 
• Are there any sentences or words that are unclear. 
• Is your neighbour’s text clear? Ask him/her clarifying 
questions so that you better understand the description.  
• Is there any information you are missing?  
 
 
 
 
3. Taking in feedback 
• Take a minute to write down what you can take 
away from your neighbour’s feedback. What should 
you keep in mind when you write? These notes can 
form the basis of your personal writing checklist. 
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4. Exchanging information 
• Exchange information that you would like to 
give/know so that you can introduce each other to 
the group.  
 
 
 
 
 
5. Introducing your neighbour 
• Introduce your neighbour to the group.  
• Keep in mind that there will be group members 
from different fields of study.  
 
 
 
 
 
Tip! 
“Make the writing clear, simple, and 
concise; do not confuse people.” 
Patterson-Hazley & Kiewra (2013) 
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BSc → MSc → PhD → DSc, habilitation 
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Assignment 
What factors influence productivity? 
1. Generate success and failure factors (individually) 
2. Rate factors: 1=unimportant to 5=very important (individually) 
3. Select the Top 3 (individually) 
4. Discuss factor lists in group and select Group Top 3 (triads) 
5. Identify factor clusters (triads) 
 
 
 
 
 
 
Assignment FEEDBACK 
Note: Results based on 13 experts (Mayrath, 2008) 
Question. ‘Your writing statistics’ 
How many hours a week do you write 
‘scientifically’ on average? 
1. 0 – 4 h 
2. 4 – 8 h (towards a day per week) 
3. > 8 h 
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Tip! 
“Be prepared to make long hours.” 
“Arrange your schedule around your 
natural body rhythm” 
Flanigan et al.(2018) 
 
 
Doing research 
Preparing research Conducting research Presenting research 
Data collection Data analysis Research question Writing article 
Doing research 
Preparing research Conducting research Presenting research 
Data collection Data analysis Research question Writing article 
Presenting research 
Writing Publishing Marketing 
Conducting 
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Presenting research 
Writing Publishing Marketing 
Conducting 
Writing MARKETING  
• Title 
• Abstract 
• Keywords 
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Tip! 
“Write your abstract first, as it includes 
the main message of your work” 
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• Publishing 
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Presenting research 
Writing Publishing Marketing 
Conducting 
Publishing Publishing MODELS 
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Publishing IMPACT – METRICS 
• Views 
• Citation count 
– Scientific journals 
– Books, reports 
– Alternative sources (e.g., social media) – 
altmetrics) 
• H-index (Hirsch-index) 
 
 
 
 
 
 
 
 
 
 
Assignment 
• What are Paul’s most cited articles in 
Google Scholar and Web of Science? 
• Are there striking differences regarding 
these metrics? 
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Publishing IMPACT – METRICS – 1 
• H-index (Hirsch-index) 
 
H-index is the largest number h such that h 
publications have at least h citations 
 
 
 
 
 
 
 
 
 
 
Assignment 
• Calculate the following h-indexes 
 
 
 
 
 
 
Publishing IMPACT – METRICS – 2 
• Impact factor (IF) 
 
 
 
 
 
 
 
 
 
 
Assignment 
• What are the impact factor’s of the top 
journals Paul published in. 
• What is the impact factor of the journal 
that is top ranked in your domain? 
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Marketing 
• Be good 
• Be productive 
• Be accessible 
• Be present 
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Marketing 
• Be good 
• Be productive 
• Be accessible 
• Be present 
 
 
 
Marketing ACCESSIBLE 
• Publish open access (if possible) 
• Store your work in repositories of your 
university (DSpace / PURE) 
 
 
 
Marketing PRESENCE 
• See ‘accessible’ 
• Social Network Sites (in Academia) 
– ResearchGate 
– Academia 
– Mendeley 
– LinkedIn 
• Profiles (e.g., in Google Scholar, Mendeley) 
 
 
 
 
Tip! 
“Use Web 2.0 for communicating and 
disseminating your work” 
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Questions… 
iwan.wopereis@ou.nl 
